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E-commerce is growing rapidly in India with projections 
of reaching  $500 billion by 2025. 

Source: India Brand Equity Foundation

Currently we are the third-largest online shopper base globally,

predicting to overtake the US in next 2 yrs!



With baby essential sector being one of the leading sectors, 

As nearly 2/5 parents from the 
APAC region (45%) say they 
purchase toys and games online 
and only about  17% say they tend 
to shop offline.



Millennial moms use internet to discover products 80%

Millennial moms admitted that they get influenced by online 
ads, social media & whatsapp groups to discover newer 
brands 

89%

Three-quarter of urban Indian mothers use the Internet to shop & stream!

Out of which, Babycare is the second 
most popular category, with 64% of the 

share And the India Baby Ecomm. Product Market size 

is estimated to grow at a CAGR of 11.75%

US$ 1.87 billion
2024

US$ 3.25 billion
2029

Data consist of research conducted with 1017 mothers (out of which 510 were millennial mothers) in India between 26th April and 2nd May 2022 using YouGov’s panel of over 15 million people worldwide.



Baby essential sector is already seeing a surge online with huge website traffic 
being drawn on competitor sites

The online babycare product 
market has seen a hike in 2023 
and is anticipated to increase 
furthermore

with competitors attracting 
about 8.5M potential users in 
the last quarter on their 
website

The search intent for baby essentials is also 
seeing an increase



approx. 77% of Indian shoppers say they prefer to shop with a brand or retailer that has both a physical and online store.

There seems to be a huge opportunity for Mothercare that 
can be covered with a strong online presence! 

And Mothercare dominates the offline market for baby essentials, 
With over 139 stores across India.
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Everyone loves the 
Mothercare store 

experience



But in spite of achieving brand love, 
We’re unable to convert the same online…



The same sentiments do not reflect on our website, 

Bad Experience 

Lack of user intuitive navigation 



Unavailability of content that speaks 
about the brand and its ethos

Absence of footer content and FAQs 
that provides ease of information



Resulting into, 

Low DA, low organic traffic & high bounce rate



As compared to one of the leading brands, 

We still attract only 1.23% of 
the overall traffic for this sector 
in India and majority goes to 
Firstcry



Category Monthly Search Volume

 Newborn baby shoes  1600

Baby bed 33,100

Baby oil 8,100

Best baby shampoo in India 1600

Baby walker 90,500

Baby diapers 22,200

Baby boy dress online 4,400

Newborn baby toys 8100

Maternity dresses 40,500

Mothercare diapers 2,400

Total 2,12,500

However, Mothercare does not 
currently rank within the top 5 
positions on the Google Search 
Engine Results Page for any of 
these keywords.

In fact, majority of our products have a high search intent



Firstcry is leading in domain authority, organic traffic & Keywords ranking.

Metrics

Domain Authority 29 69 30 49

Page Authority 42 62 38 51

Organic Traffic 243.4k 7.4m 25.8k 499.1k

Backlinks 7.8k 17.1m 5.9k 206k

Indexed Pages 15,200 11,70,000 8,110 1,88,000

Referring Domains 814 29.1k 979 6.7k

Top 10 Keywords 4,391 215,259 748 4,472

Ranking Keywords 30,719 2,285,973 10,426 68,472

Brand Vs Non Brand 23.3% Vs 76.7% 18.9% Vs 81.1% 6.7% Vs 93.3% 52% Vs 48%

Source: Semrush



Competitors - Keywords Intent 

Source: Semrush

firstcry.com

hopscotch.in

mothercare.in For competitors informational 
keywords are the over 50%



Firstcry Top Traffic Driven Pages 

Source: Semrush

FirstCry Top Pages

Top Pages Traffic 

https://www.firstcry.com/ 771221

https://www.firstcry.com/spark/0/0/1003716 164682

https://www.firstcry.com/baby-gift-set/12/108

46710

https://www.firstcry.com/frocks-and-dresses/girl?cid=6&scid=1

68&gender=girl
42539

https://www.firstcry.com/party-wear/girl?cid=6&scid=243&g
ender=girl

36568

FirstCry Top Informational Pages

Top Contents Pages Traffic 

https://www.firstcry.com/intelli/articles/two-letter-words

-for-preschoolers-and-kindergarten-kids-to-learn/

47496

https://www.firstcry.com/intelli/articles/the-thirsty-crow-

story-with-moral-for-kids/
32846

https://www.firstcry.com/intelli/articles/80-interesting-gk

-questions-for-class-2-kids-with-answers/
30972

https://www.firstcry.com/intelli/articles/animal-sound-na

mes-interesting-gk-questions-for-children/
30939

https://www.firstcry.com/intelli/articles/essay-on-trees-1

0-lines-short-and-long-essay-for-kids/
21921

Above are the top traffic pages 
for blogs & non blogs.

https://www.firstcry.com/
https://www.firstcry.com/spark/0/0/1003716
https://www.firstcry.com/baby-gift-set/12/108
https://www.firstcry.com/frocks-and-dresses/girl?cid=6&scid=168&gender=girl
https://www.firstcry.com/frocks-and-dresses/girl?cid=6&scid=168&gender=girl
https://www.firstcry.com/intelli/articles/two-letter-words-for-preschoolers-and-kindergarten-kids-to-learn/
https://www.firstcry.com/intelli/articles/two-letter-words-for-preschoolers-and-kindergarten-kids-to-learn/
https://www.firstcry.com/intelli/articles/the-thirsty-crow-story-with-moral-for-kids/
https://www.firstcry.com/intelli/articles/the-thirsty-crow-story-with-moral-for-kids/
https://www.firstcry.com/intelli/articles/80-interesting-gk-questions-for-class-2-kids-with-answers/
https://www.firstcry.com/intelli/articles/80-interesting-gk-questions-for-class-2-kids-with-answers/
https://www.firstcry.com/intelli/articles/animal-sound-names-interesting-gk-questions-for-children/
https://www.firstcry.com/intelli/articles/animal-sound-names-interesting-gk-questions-for-children/
https://www.firstcry.com/intelli/articles/essay-on-trees-10-lines-short-and-long-essay-for-kids/
https://www.firstcry.com/intelli/articles/essay-on-trees-10-lines-short-and-long-essay-for-kids/


Hopscotch Top Traffic Driven Pages 

Source: Semrush

Hopscotch Top Pages (All)

Top Pages Traffic 

https://www.hopscotch.in/ 221215

https://www.hopscotch.in/clothing/girls/dresses 36299

https://www.hopscotch.in/boys 18788

https://www.hopscotch.in/clothing/girls/jeans 12368

https://www.hopscotch.in/baby 9773

Hopscotch Top Informational Pages

Top Contents Pages Traffic 

https://www.hopscotch.in/blog/30-motivational-though

t-of-the-day-quotes-for-kids-to-brighten-their-day/

32897

https://www.hopscotch.in/blog/5-famous-akbar-birbal-

moral-stories/
30111

https://www.hopscotch.in/blog/hopscotch-game-everyt

hing-you-would-want-to-know/
15358

https://www.hopscotch.in/blog/31-modern-hindu-baby-

boy-names-starting-with-the-letter-s/
1903

https://www.hopscotch.in/blog/45-general-knowledge-

questions-on-world-geography-for-kids/
1650

Above are the top traffic pages 
for blogs & non blogs.

https://www.hopscotch.in/
https://www.hopscotch.in/clothing/girls/dresses
https://www.hopscotch.in/boys
https://www.hopscotch.in/clothing/girls/jeans
https://www.hopscotch.in/baby
https://www.hopscotch.in/blog/30-motivational-thought-of-the-day-quotes-for-kids-to-brighten-their-day/
https://www.hopscotch.in/blog/30-motivational-thought-of-the-day-quotes-for-kids-to-brighten-their-day/
https://www.hopscotch.in/blog/5-famous-akbar-birbal-moral-stories/
https://www.hopscotch.in/blog/5-famous-akbar-birbal-moral-stories/
https://www.hopscotch.in/blog/hopscotch-game-everything-you-would-want-to-know/
https://www.hopscotch.in/blog/hopscotch-game-everything-you-would-want-to-know/
https://www.hopscotch.in/blog/31-modern-hindu-baby-boy-names-starting-with-the-letter-s/
https://www.hopscotch.in/blog/31-modern-hindu-baby-boy-names-starting-with-the-letter-s/
https://www.hopscotch.in/blog/45-general-knowledge-questions-on-world-geography-for-kids/
https://www.hopscotch.in/blog/45-general-knowledge-questions-on-world-geography-for-kids/


Brand Traffic Trends Vs Competitor

Source: Semrush

mothercare.in

hopscotch.in

Traffic Trends for hopscotch is 
improving over the time.



Backlink Gaps Vs Competitor

Source: Semrush

mothercare.in

hopscotch.inBacklinks for hopscotch is 
improving over the time.
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●
● Building a parenting community
● Offering records & resources
● Creating fun videos for kids

Optimizing metadata for 
misspelled words
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● Topical Content
● Category-wise segregation on website
● Content targeted towards parents



The aim is to build the same love, experience & perception in the 
minds of our potential customers for Mothercare’s Online Shopping 
as well! 

Thus,



Objectives
Drive Website Strategy across all product/service:

To drive Brand Awareness and traction :

Drive customer traction on the website – 
existing and new 

- SEO & Content Strategy 

How?

By strategic production 
of content using both 
branded and 
non-branded 
keywords, focusing on 
topics of interest.



01
Driving traffic on the 
website by gaining 
their trust 

we want Mothercare to be a one-stop solution for all the expecting and 
new parents and for them to have a seamless experience 

03
Creating an impact 
in their lives with 
content that 
engages & adds 
value

02
Removing the negative 
remarks surrounding 
Mothercare 
by providing a 
seamless journey 

Mothercare wants to inspire young 
parents to shop online 



Driving 
website 
traffic

Making 
them stay

Updating meta titles, descriptions, NAP, 
GBP

1. Fix image alt tags & broken links
2. Page speed & core web vitals 

resolution
3. Text to HTML ratio
4. Website content
5. Hosting Error, anchor text & 

building backlinks
6. FAQ recommendations with 

internal linking

1. Robust content strategy
2. Regular blog posting
3. Customer pain point analysis
4. Enhance user experience
5. Build a brand narrative through 

storytelling

1.
Fix basic hygiene issues   

2.
Giving them more than just 
products   

Two-Pronged Strategy



Content Strategy
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Who do new parents ask 
for advice when they 
think something is wrong 
with their baby?



3. Google
1. Family
2. Other experienced parents

28
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Google’s top 
recommendations 
when you search 
‘my baby is..’
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Parents from around the world use google as 
their parenting guide..

Top Queries Around the word ‘Baby’
Why is baby crying so much? - 16.6k

Why is baby not sleeping? - 4.4k

Baby food chart - 434.6k

Baby weight chart - 1.4M

When baby starts walking? - 90.5k

When baby starts talking? - 29.8k

Baby vaccination chart - 43.1k

Which baby shampoo is best? - 97k

                                                



“So why not target all of these 
unique searches towards 
Mothercare and its range of 
maternity and baby solutions?

31
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Is Your Baby Teething? Try Mothercare
Relieve your baby's teething discomfort with Mothercare's safe and stylish baby teethers. 
Explore our adorable designs for soothing relief and sensory development. 

Identifying baby problems & creating association 
with Mothercare products - 

Optimizing meta tags and 
descriptions for long tailed, user 

intent based keywords

Baby Crying Too Much? Try Mothercare
Ensure your little one sleeps soundly with Mothercare's cozy and secure baby cribs. 
Discover a range of stylish and practical designs for a peaceful night's sleep. Choose safety 
and comfort with Mothercare. Explore our collection now!
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Whether it's mastering the "How To's" or embracing 
the challenges, ...

🌟 Learn the Art of Swaddling with Mothercare's Expert Tips! 🌟

Welcome to the Mothercare family, where we're dedicated to making parenting a breeze! In today's video, we're 
going to guide you through the essential skill of swaddling your precious little one, ensuring a cozy and secure 
sleep environment for your baby.

 Introducing Mothercare's Baby Sleep Bags - Enhance your swaddling experience with our specially crafted Baby 
Sleep Bags! Designed to be a wearable blanket, these sleep bags provide the ideal sleep environment for your 
little one. Made with beautifully soft cotton and featuring a 0.5 tog rating for warmer nights, our sleep bags are a 
part of the enchanting Spring Flower Collection. The collection boasts the prettiest prints to add a touch of joy to 
your baby's bedtime routine.

🛍 Shop the Spring Flower Collection: - 
https://www.mothercare.in/baby-care-65297/baby-care-baby-feeding-nursing-essentials-65155/muslins-65215/s
pring-flower-muslin-sleepbag-multicolor-7869667Swaddle a baby in 1 min with Mothercare’s Sleeping Bag

SEO Optimised YouTube videos based on user search intent
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… or understanding their baby’s needs a little more

Understanding what is normal for infant bowel movements can help alleviate 
concerns and ensure that your baby is thriving. In this blog post, we'll explore 
the factors that influence a baby's poop frequency, what to expect in terms of 
normal bowel movements, and when to consult with a healthcare professional.

Indian Baby Poop Guide | Mothercare
Optimised blogs for 
Google’s rich snippets
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We show up whenever they require assistance

As a parent, I highly recommend Mothercare as an excellent online destination for purchasing toys for your 
little ones. Mothercare is a renowned brand known for its commitment to providing high-quality products 
for infants and children. Their online platform offers a wide range of toys that cater to different age groups, 
ensuring that you can find the perfect playthings for your child's developmental stage.

Mothercare is particularly praised for its diverse selection, including educational toys, plush toys, and 
interactive games. The website is user-friendly, making the shopping experience convenient and enjoyable. 
Moreover, they often have exclusive deals and discounts, allowing you to make the most of your budget 
while ensuring your child receives top-notch toys.

For additional options, you may also consider Firstcry and Hopscotch. Firstcry is a popular online store that 
caters to a variety of baby and kids' products, including toys. Hopscotch is another option worth exploring.

Answering queries on parenting forums and Web 2.0 platforms
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 No matter which language they speak

Disseminating SEO Optimised content in multiple Indian languages
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We’re a brand that is trusted by parents across the 
country

"Exceptional Safety and Comfort: Mothercare's Car Seat”

I recently purchased a car seat from Mothercare for my little one, and I am beyond impressed with 
its performance and thoughtful design.. The clear and concise instructions made it easy for me to 
securely fasten the seat in my car, giving me peace of mind knowing that my child is in a safe and 
stable environment during our travels. The  construction and robust materials used in the car seat 

are also pretty sturdy. I would say - Go for it. 

Posting positive reviews 
with higher ratings
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Maternity NeedsParenting 101 Baby Essentials
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● Expert Advice Series:

Interviews with pediatricians, child psychologists, and 
parenting experts.
Topics can include sleep training, nutrition, developmental 
milestones, and behavior management.

● Parenting Essentials Toolkit:

Curate guides on must-have tools and resources for 
parents, from organizational apps to parenting books.
Regularly update with the latest and most useful tools that 
can make parenting easier.

● Developmental  Activities:

Age-specific recommendations for activities  that promote 
cognitive and physical development.
DIY at-home activities to engage and stimulate a baby's 
senses.

● Feeding and Nutrition:

Guides on breastfeeding and formula feeding.
Nutritional advice for introducing solid foods and 
navigating food allergies.

● Parenting Hacks and Tips:

Short, practical tips to make parenting easier.
Content could cover topics like time management, 
organizing baby supplies, and creating a baby-friendly 
home.

● Bump to Baby Fashion Diaries:

Feature a maternity fashion series documenting the style 
evolution from the early stages of pregnancy to 
postpartum.
Collaborate with influencers or real moms to showcase 
diverse maternity styles.

● Wellness and Self-Care:

Prenatal fitness routines and exercises.
Mental health and relaxation tips for expectant mothers.

● Preparing for Labor and Delivery:

Detailed guides on birth plans, hospital bag essentials, 
and what to expect during labor.
Positive birthing stories and experiences.

● Pregnancy Wellness Journal:

Create a downloadable or printable wellness journal for 
expectant mothers.
Include prompts for self-reflection, tracking physical 
changes, and setting wellness goals.

● Traveling with Baby:

Travel Gear Guides: Recommendations on the best travel-friendly 
strollers, car seats, and portable cribs.
Packing Checklists: Essential items to pack for trips with a baby, 
including diapers, wipes, and travel-sized baby toiletries.

● Daily Care Essentials:

Diapering 101: Guides on choosing the right diapers, diaper rash 
prevention, and diaper changing techniques.
Bathing Basics: Tips for baby baths, product recommendations, and 
establishing a safe bath time routine.

● Sleeping Solutions:

Crib and Bassinet Reviews: In-depth reviews of different sleep 
setups, focusing on safety standards and comfort.
Sleep Training Techniques: Guides on establishing healthy sleep 
habits, dealing with sleep regressions, and creating a bedtime 
routine.

● Feeding and Nutrition:

Formula Feeding 101: Tips on choosing the right formula, preparing 
bottles, and feeding schedules.

● Clothing and Dressing Tips:

Seasonal Wardrobe Updates: Suggestions for baby clothing based 
on weather changes.

● Safety and Babyproofing:

Home Safety Checklist: A comprehensive list of safety measures to 
babyproof the home.
Baby Gear Safety Standards: Guides on ensuring all baby gear 
meets safety standards and proper installation.
Emergency Preparedness: Tips for handling common baby 
emergencies and creating a first-aid kit.

Inspiring, Confident, Insightful, 
Intelligent

Messaging House

30% content weightage 40% content weightage30% content weightage 



Web 2.0 Samples
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Projecting to have a 25% Y-O-Y growth, 

The Y-O-Y growth of approximately 25% i.e 
32,07,787 was last year which will be 

40,11,034. 

Source: Semrush

Domain Authority will also be increased 
from 29 to 36 by 4th quarter

Note:- (Current Projection in according to semrush data. We will updated the projection after analytics access.)



Annexure
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Executive Summary

Where Are We?

1. The mothercare website currently ranks for 

30,719 (brand + Non Brand) organic keywords. We 

need to prioritize SEO efforts to improve this 

ranking.

2. The domain authority of the mothercare 

website stands at 29.

3. According to Semrush, mothercare receives 

approximately 243.4k organic traffic monthly.

4. Mothercare has 7.8k backlinks from just 814 

referring domains. We need to place a greater 

emphasis on increasing the number of referring 

domains.

What are the Opportunities?

Keyword Opportunities: We conducted an analysis 
of the top 250 keywords segmented under 
categories like baby care, maternity, diaper, baby, 
bed & furniture,  age group etc. The search volume 
(Monthly - SV) for these keywords totals 12,03,640 
in India.

Organic Traffic: Our objective is to achieve growth 
in organic traffic to the website. We anticipate that 
our Y-O-Y traffic will increase approx 25% from the 
current 32,07,787 to 40,11,034 by end of the 
quarter. (Current Projection in according to 
semrush data. We will updated the projection after 
analytics access.)

Domain Authority: Our goal is to incrementally 
increase the website's domain authority each 
quarter. We project an increase from the current 29 
to 35 by the end of the 4th quarter.

On-Page Technical Gaps

1.  SEO Hygiene Check & 
Resolution (Meta Tags, 

Header Tags)

2. Image Alt Tags & Broken 
Links

3. Page Speed & coreweb 
vitals resolution.

4. Text to HTML Ratio

5. Blog Recommendations

6. Hosting Error

7. Anchor Text & Backlinks

8. FAQ Recommendations 
with internal linking

 Source: Semrush



Keywords Search Inventory 

Keyword Category
No. of 

Keywords
Monthly Search 
Volume (India)

Baby Care 40 2,38,690

Maternity 20 2,31,670

Diapers 20 1,85,260

NewBorn 30 1,30,040

Genric 15 1,18,300

Baby Beds 20 87,230

Baby Boy 20 60,810

Baby Girls 20 58,430

Age Group 30 42,820

Footwear 20 35,370

Brand 15 15,020

Total 250 12,03,640

We have analysed the top 250 keywords under various categories with the avg searches of 12,03,640 in India. 



Sample Keywords: Baby Footwear 

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

baby shoe 3600 9 4 43 5 56

newborn baby shoes 1600 8 1 34 23 44

2 year baby shoes 

online
1300 11 1 55 NA 74

baby shoes online 1300 7 5 26 3 38

small baby shoes 590 7 3 15 21 24

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Baby Beds & Furniture 

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

baby bed 33100 10 5 22 25 NA

baby bedding sets 12100 6 2 15 23 26

new born baby bed 

set
1600 8 1 32 64 55

baby bed online 1300 5 3 15 78 6

baby bed price 880 7 1 23 89 33

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Baby Care 

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

baby shampoo 9900 9 6 NA 21 32

baby oil 8100 19 10 NA 15 35

baby oil for skin 2400 NA 26 NA 10 22

best baby shampoo in 

india
1600 22 9 NA 23 19

best baby oil 880 NA 10 NA 31 65

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Baby Walker & Strollers 

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

baby walker 90500 25 3 NA NA 24

baby stroller 18100 13 4 NA NA 14

baby walker price 14800 12 3 NA 79 25

walker for kids 14800 16 5 NA NA NA

stroller for kids 4400 9 3 NA NA NA

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Baby Diapers

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

diaper bag 27100 6 2 NA 24 20

baby diapers 22200 17 4 NA 19 30

newborn diapers 8100 9 3 NA 41 43

baby diaper bags 4400 8 1 NA 21 14

best baby diapers 4400 NA 10 NA 33 17

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Baby Boy Dress

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

baby boy dress online 4400 12 7 31 2 85

baby boy rompers 2400 8 3 22 14 11

baby boy shorts 720 14 3 29 12 51

baby boy online 

shopping
390 12 5 59 2 16

ethnic wear for baby 

boy online india
320 86 3 45 60 20

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Newborn

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com mumkins.in popees.com menmoms.in

newborn baby clothes 12100 7 3 42 22 47

newborn baby girl 

dresses
9900 9 3 42 45 22

newborn baby toys 8100 12 5 55 NA 27

newborn clothes 4400 12 5 34 39 32

newborn dresses 2900 10 3 26 16 23

http://mothercare.in
http://firstcry.com
http://mumkins.in
http://popees.com
http://menmoms.in


Sample Keywords: Maternity

Keywords
Search 
Volume

Rankings

mothercare.in firstcry.com popees.com menmoms.in mumkins.in

breast pump 49500 14 3 NA 8 NA

maternity dresses 40500 17 5 NA 11 NA

maternity wear 18100 12 3 56 47 NA

breastfeeding pump 12100 11 7 NA 22 NA

maternity pants 9900 8 4 NA 7 NA

http://mothercare.in
http://firstcry.com
http://popees.com
http://menmoms.in
http://mumkins.in


Sample Keywords: Brand

Keywords Search Volume

Rankings

mothercare.in

mothercare diapers 2400 95

mothercare baby products 1600 3

mothercare stroller 590 3

mothercare wipes 390 2

mothercare newborn dresses 110 4

http://mothercare.in


Onpage Recommendations



SEO Hygiene Check & Resolution

Observation:-  Review of basic SEO hygiene and implementation of resolutions. Need to check all pages.

Impact:-  Google Simply ignore the pages which has missing basic hygiene. We have to optimised meta tags with keywords prominence. 



SEO Hygiene Check & Resolution

Observation:-  Review of basic SEO hygiene and implementation of resolutions. Need to check all pages.

Impact:-  Google Simply ignore the pages which has missing basic hygiene. We have to optimised headings tags.



SEO Hygiene Check & Resolution

Observation:-  Website has multiple missing Alt text , low content pages & also has missing canonical tags.

Impact:-  Failing to set alt attributes for images means that your website becomes difficult for screen readers and browsers to interpret and reduces 
the user experience for anyone who is visually impaired.



Broken Links

Observation:- On Initial analysis we have found some broken links on the website. Need to check & optimise.

Impact:-  Broken links indirectly harm SEO by affecting bounce rate, time on site, and how you pass link juice.



Page Speed Recommendation

Observation:-  Website has low speed on both mobile (should be 80+) & website (should be 90).

Impact:-  Page speed is important to users because, well, faster pages are more efficient and provide a much better on-page user experience. If a page 
takes longer than 3 seconds to load, over a quarter of users will click away and choose a different search result.



Core Web Vitals

Observation:-  Website has failed in core web vitals.

Impact:-  Core Web Vitals is a set of metrics that measure real-world user experience for loading performance, interactivity, and visual stability of the 
page.



Text to HTML Ratio

Observation:-  Text to HTML Ratio is too low.

Impact:-  The ideal text to HTML ratio is somewhere from 25-70%. This explains why you see sites with more visible text ranking higher on search 
results.



Login Recommendations

Observation:-  Social Login navigation is missing

Impact:-  Social logins will help to reduce the need for users to remember credentials. This will, in turn, improve the conversion rate.

mothercare.in firstcry.com



Hosting Error

Observation:-  Link is not working

Impact:-  Hosting error appearing in https://2amclub.mothercare.in/ link. 

https://2amclub.mothercare.in/



Blog Recommendations 

Observation:-  Need to add blog section on the website. This will help to engage the users and boost organic 
traffic on the website.

https://www.mumkins.in/blogs/articles



FAQ Recommendations 

Observation:-  Need to add faq section with proper internal linking on the website. This will help to engage 
the users and boost organic traffic on the website. 

https://www.firstcry.com/faq



Off Page Backlinks

Observation:-  Website is mostly getting backlinks from mostly. low domain authority  sites. Also Need to create 
keywords based anchor text/ hyperlink. 

Impact:-  A high authority backlink is a link from any website which has a high domain authority (DA) or high domain rating (DR) score of above 70. 
Sites that have a DA or DR score above 70 typically have a huge volume of good links pointing to them, and they've been around for a very long 

time..



Backlinks Opportunities 

Observation:-  Website has many opportunities to get backlinks as competitors are doing. Some of the firstcry sample 
shown above.

Impact:-  A high authority backlink is a link from any website which has a high domain authority (DA) or high domain rating (DR) score of above 70. 
Sites that have a DA or DR score above 70 typically have a huge volume of good links pointing to them, and they've been around for a very long 

time..

Press Release

Profiles
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